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1.  In what state or states do you currently practice adoption 

law? 
Text Response 
NY 
VA 
Nevada 
Georgia 
FLORIDA 
Oklahoma and various tribal courts 
New York & Wyoming 
Mi 
California 
Ohio 
New York 
Florida 
wi 
Maryland 
Maryland, Washington D.C. 
Pennsylvania 
Maryland 
ohio 
florida 
North Carolina and Georgia 
ny 
GA 
kentucky 
California 
Pennsylvania 
new York and New Jersey 
WA 
Texas 
Tennessee 
California 
Utah 
Michigan 
Florida only 
MD 
Washington, D.C. And throughout US--- do immigration aspects of adoption 
ca 
NV 
 

Statistic Value 
Total Responses 37 
 



2.  How many years have you been practicing adoption law? 
Text Response 
12 
26 
20 
30 
10 
over 40 
30 
25 or so 
36 
25 
24 
25 
40+ 
26 
17 
30 
20+ 
20 
13 
6.5 
32 
35 
40 
22 
25 
over 20 
26 
13 
16 
20 
21 
32 
30 
30 years 
12--- immigration 24 
32 
3 
20 yrs 
 

Statistic Value 
Total Responses 38 
 



3.  Do you believe the Internet and social media have 

changed private adoption in the last 5 years? 
# Answer   

 

Response % 
1 Yes   

 

36 97% 
2 No   

 

1 3% 
 Total  37 100% 

 

Statistic Value 
Min Value 1 
Max Value 2 
Mean 1.03 
Variance 0.03 
Standard Deviation 0.16 
Total Responses 37 
 

4.  Do you recommend that your clients advertise in print in 

hopes of matching with expectant parents considering an 

adoption plan for their unborn baby? 
# Answer   

 

Response % 
1 Yes   

 

17 47% 
2 No   

 

19 53% 
 Total  36 100% 

 

Statistic Value 
Min Value 1 
Max Value 2 
Mean 1.53 
Variance 0.26 
Standard Deviation 0.51 
Total Responses 36 
 



5.  When advising your clients about using the Internet to 

increase their outreach, what methods do you suggest they 

use? Please indicate all that apply. 
# Answer   

 

Response % 

1 
Create an 
adoption 
website 

  
 

21 58% 

2 

Sign up for 
online adoption 
sites where 
hopeful adoptive 
parents link to 
their website 
(e.g. 
Adoptimist.com) 

  
 

20 56% 

8 

Post their desire 
to adopt on 
Internet groups 
or forums 

  
 

17 47% 

7 
Create a 
Facebook page 
just for adoption 

  
 

17 47% 

12 
Other (please 
write in) 

  
 

14 39% 

9 
Blog about their 
wish to adopt a 
baby 

  
 

11 31% 

3 

Post ads in 
Craigslist or 
other free 
classifieds sites 

  
 

8 22% 

6 
Use Facebook 
Ads 

  
 

7 19% 

5 
Create a video 
and posted it on 
YouTube 

  
 

7 19% 

4 
Set up a Google 
AdWords 
campaign 

  
 

7 19% 

10 Use Twitter   
 

6 17% 

11 

Use Search 
Engine 
Optimization 
(SEO) 

  
 

5 14% 

 



Other (please write in) 
General networking by snail mail, email and internet 
On question 2 I put no answer as I have no opinion 
None of the above, personal networking works better, is more cost-effective, and is largely self-
screening. 
adoptive families cannot advertise in Ohio 
In Florida, Adoptive Parents are not permitted to advertise. Our firm advertises for expectant 
mothers who are then matched with APs. 
I do not advise as to social media - I do tell my clients to tell family and friends they are 
interested in adoption. 
Advertising  for adopting a child is illegal in Ga, or at least arguably so. So word of moth, 
adoptuion facilitators, adoption books and blogs are used by some to get around the prohibition 
it is illegal in kentucky to advertise for a private ( independent ) adoption 
I am not a fan of on-line advertising for babies. It opens the door to the possibility of fraud. 
Use internet to research adoption options...Texas advertising laws are fairly strict so I usually do 
not recommend my clients advertise looking for a birthmother, I do encourage them to let 
people/friends/family know they want to adopt but I haven't specifically advocated doing so 
through internet/social media 
ParentProfiles or other similar sites 
None - this is a difficult issue in Fla, as prospective adoptive parents are prohibited from 
advertising. 
Use word of mouth contacting everyone they know to advise them they are trying to adopt. 
sometimes the abov e is recommended; sometimes none of the above 
 

Statistic Value 
Min Value 1 
Max Value 12 
Total Responses 36 
 



6.  What do you recommend  to your clients as a MONTHLY 

budget for advertising? (this includes all advertising-print, 

online, etc.) 
Text Response 
minimum $1500 
depends 
$15 
not defined 
0 
Depends on clients desire and income 
$0.00 (see above) 
0.00 
150 
I do not make a recommendation - they decide based on their budget 
see above 
don't give a specific amount 
na 
NA 
I don't advise on this issue 
N/A 
do not recommend 
i don't 
0 
100.00 
I don't.  I leave it to them 
Varies depending on means. 
$0 
$ 2 K 
Don't know--- depends on family 
0-8000 
n/a 
 

Statistic Value 
Total Responses 27 
 



7.  Where are your clients receiving THE MOST contacts 

regarding potential situations? 
# Answer  

 

Response % 

3 
Through 
networking 

  
 

13 36% 

6 
Through their 
adoption 
agency 

  
 

10 28% 

1 
Internet/Social 
Media 

  
 

7 19% 

4 
Through you 
(their attorney) 

  
 

5 14% 

2 Print ads   
 

1 3% 
 Total  36 100% 

 

Statistic Value 
Min Value 1 
Max Value 6 
Mean 3.56 
Variance 3.23 
Standard Deviation 1.80 
Total Responses 36 
 

8.  Please rank the order in which your clients are receiving 

contacts regarding potential situations. 

# Answer 1 2 3 4 
Total 

Responses 

1 
Internet/Social 
Media 

7 12 6 2 27 

2 Print ads 2 2 16 6 26 

3 
Through 
networking 

14 12 3 1 30 

4 
Other (please 
write in) 

4 2 1 5 12 

 Total 27 28 26 14 - 
 

Other (please write in) 
AGENCY WAITLIST 
agencies 
through my networking 
Adoption Agency showing profiles 
agencies 
adoption agencies or me 
agency 
agencies 
Attorney 
 



Statistic 
Internet/Social 

Media 
Print ads 

Through 
networking 

Other (please 
write in) 

Min Value 1 1 1 1 
Max Value 4 4 4 4 
Mean 2.11 3.00 1.70 2.58 
Variance 0.79 0.64 0.63 1.90 
Standard 
Deviation 

0.89 0.80 0.79 1.38 

Total Responses 27 26 30 12 
 



9.  Please share any comments you may have. I would love to 

hear anything you are willing to share about the latest trends 

in private, domestic adoption as well as your experience as 

an adoption professional, in the hopes of this data helping 

others in the process now. I'm particularly interested in how 

your clients are using the Internet, social media and print 

advertising during the adoption process. 
Text Response 
It is important to maintain privacy for both the birth parents and the adoptive parents.  Social 
media is a great way to begin, however, certain safety measures need to be in place. For 
example, independent legal representation for birth parents and verification of birth mothers' 
motivation.  Without professional oversight, there is a great deal of room for abuse and fraud 
Clients gain a lot of bad information over the internet because (1) their state law is different, (2) 
the information was bad to begin with or (3) the information is out of date.  However, most 
clients not affiliated with an agency find their adoption lawyer via the internet.  Note I did not 
mention facilitator as they are illegal in my state.  We recommend adoption clients set up a web 
page to post to for the birth mother's sake if she wants some access after the adoption finalizes. 
We struggle to keep adoption an interpersonal arrangement between friends.  Networking 
facilitates this, whereas advertising commodifies the child and, in my opinion, commercializes 
an arrangement that ought not to be commercial. 
They are using all 3 with varying degrees of success.  15 yrs ago print media was the most 
successful for my clients.  I still recommend using it but now most birth mothers use the internet 
and it is more impt than print.  Many connect almost accidentally through some form of 
networking when others know of the adoptive parents interest in adoption. 
Although my clients have had some success in finding a match through social media, I find that 
personal networking is still the best way to find an adoptive placement 
In the last two years I have seen an increase of birthmother's finding families through adoption 
websites - usually websites controlled by adoption agencies or facilitators. Ohio does not allow 
facilitators or advertising but the internet is changing how these laws work and Ohio currently 
has a bill pending regarding updating laws on advertising. The number one way matches are 
made is through word of mouth - i.e. someone's niece is pregnant and that person knows 
someone who is interested in adopting and makes the introduction. Social Media is a great way 
to increase that type of networking. 
I have had clients with success with parentprofiles.com  However, majority of successful (and 
unsuccussful placements) are coming from licensed agencies and facilitators. 
ny does not permit the use of facilitators. ny also does not allow attorneys, doctors or anyone 
other than a licensed agency to make the match between birth and adoptive families. this may 
skew your data for ny families 
The advertising prohibition in GA and the requirement in GA that attorneys may not place 
children for adoption, makes GA practice somewhat different than some places. There are GA 
residents who advertise outside GA , which may also be a violation of GA law, but it certainly is 
done.  because they are not licensed child placing agengies, attorney do not place children ( at 
least not legally ) for adfoption in GA, unlike in CA where many attorneys place children.    
Finally, I have serious concerns re the information on the internet and from facilitators, which is 
often legally incorrect, and can cause serious problems in an adoption. 
all of the methods you mention are considered "advertising " in Kentucky and therefore illegal. 



This isn't true for agencies though . 
I don't have a private adoption practice but rather am employed as the director of an adoption 
agency. Our clients are mostly middle-income and don't have any money to spend on 
advertising. They rely on our matching services, or they contract with a facilitator to make a 
match. 
Quite frankly, I find privately advertising for a child a bit creepy.  It opens the door to fraudulent 
transactions and the temptation for baby selling.   Interaction with a reputable attorney or 
adoption agency, fellow Church members, hospital social workers and acquaintances produces 
a far better, and safer, outcome.   The majority of my cases are via the county children and 
youth systems and their sub-contract agencies. 
While I know that internet and social media have certainly impacted adoption, I generally do not 
advise my clients in Texas to advertise per se.  Some attorneys will tell you that adoptive 
parents are legally prohibited from advertising and that only licensed agencies can advertise in 
Texas.  I do not adhere to such a strict interpretation of the law, but most adoptive parents are 
not equipped to screen the responses from potential birthmothers (including "scammers") so 
generally I do not recommend out and out advertising unless they are prepared for the 
screening process and the risks.  I do encourage them to let their personal contacts know they 
are wishing to adopt (word of mouth is powerful) and while I have never specifically suggested 
tweeting, blogging or posting on Facebook about this, it wouldn't surprise me if some of my 
clients have done just that. 
Social Media makes the adopting couple (or single parent) get the word out that they are a 
potential parent.  This method must be filtered somewhat due to the amount of fraud that can 
take place in adoption, i.e. false pregnancies, etc.  In addition to the social media, there must be 
connection and collaboration with the attorney to insure that the potential birth mother is 
legitimate.  Adding these safeguards initially will assist the Adoptive parent in securing a reliable 
birth mother. 
Yellow pages was the "gold standard" for birth parents to find an agency or attorney 25 years 
ago.  Free "penny papers" at the supermarket or distributed elsewhere worked fairly well up to 
about 5 years ago.  Now with nearly everyone connected via a computer or smartphone, the 
internet has become the predominant means to match. 
Use of facilitators in Florida is prohibited.  Advertising by prospective adoptive parents is 
prohibited; they have to depend upon their agency's advertising or their attorney's contacts. 
Local contacts among friends, family, health professionals, social workers and educators 
particularly locally is still an excellent way to make a contact. 
This is not totally my area of expertise---- many of my attorney colleagues seem to gave a 
wealth of contacts 
so much depends adoptor and type of child they are seeking; outreach is always individual and 
sometimes clients just rely on us. 
 

Statistic Value 
Total Responses 19 
 


